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Overview and Purpose
In mid-July, the NAMSS marketing & communications team sent a voluntary survey to the NAMSS membership to collect demographic information and trends re: social media use, adaptation, familiarity, etc. The survey consisted of 12 questions, including an open-ended comment section. All responses were collected anonymously.
Response
Total Surveys Sent:

4,256 (to NAMSS members only)
Total Completed Surveys:
826

Survey Response Rate:

19.4%

Results (see attached report for details)
73.8% of respondents are age 45+.

The majority of respondents are new to social media, not having “grown up” with the tools. These individuals were likely to first encounter email and web-based computing mid-career.

72.7% of respondents are using social media.
The majority of respondents are using social media in some form, whether they are a “beginner” who occasionally reads a blog or an “expert” who uses a variety of tools for both personal and professional use. The breakdown shows that respondents primarily use social media for personal use:

· 72.2% of respondents use Facebook for personal use; only 8.8% use Facebook for professional use.

· 44.5% of respondents use LinkedIn for professional use; 13.6% use LinkedIn for personal use.

· 3.2% of respondents use Twitter for professional use; 84.2% do not use Twitter at all.

· 20.5% of respondents read/follow blogs for personal use; 21.2% read/follow blogs for professional use.

72.6% spend 0 to 3 hours per week on social media sites.

The majority of respondents spend less than 3 hours per week engaged in social media sites. Many respondents commented that they simply do not have time for social media.

71.7% use or would use social media to keep in touch with friends/family.

The majority of respondents use social media for personal purposes. Many respondents commented that they prefer to separate home life from work life, and therefore would not use social media at work or for work purposes.

Slightly more than half of respondents (51.3%) are not accessing/using current NAMSS social media sites (NAMSS LinkedIn Group and NAMSS Blog), but they are interested in learning more about them.

There is room to grow in terms of the NAMSS LinkedIn Group and NAMSS Blog. While nearly half of the respondents aren’t accessing them, they would be interested in learning more about them. Targeted marketing would likely support an increase in use.
65.2% of respondents would likely follow/continue to follow the NAMSS Blog. 56.5% of respondents said they would follow a NAMSS Facebook page, if created.
Overall, respondents favored the NAMSS Blog as an easily-accessible and credible source of news and information. Interestingly, more than half of the respondents said they would follow a NAMSS Facebook page, despite the fact that many only use Facebook for personal use and/or Facebook is blocked at the workplace (see comments). In general, respondents are looking for event information, association news and updates, networking, and education and training information.

Trending Comments
· Respondents who use social media do so primarily for personal use—to keep in touch with family/friends.
· Respondents who do not use social media are skeptical of its purpose, use, and method(s).

· Don't have time for social media.
· Social media sites are blocked at the workplace.
· They’re concerned about privacy.
· They prefer reading email and keeping up with the NAMSS website.
· Many realize that social media “is the way of the future.” When embracing social media, however, NAMSS should “keep it simple.”

· In addition to news and information, they’re interested in using social media for training purposes.
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